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Authentication, Reputation…and  B ey ond

V is ual  id entity  f or  em ail
C om pl em ent to r eputation –
af ter m es s ag es  hit the inb ox
C ons um er s  can ins tantl y  id entif y …

W hat’s  r eal 
W ho it’s  r eally  f r om 
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Before I c on i x TM eM a i l I D
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A ft er I c on i x TM eM a i l I D

TruemarkTM i c o n  i n d i c at es  
“real ” mes s ag es

TruemarkTM i c o n  i n d i c at es  
“real ” mes s ag es
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D ou b l e-C h ec k i n g  t h e S en d er’s  I D



© 2 0 0 6  I C O N I X ,  I n c . 6

T ru em a rk TM I c on  i n  t h e M es s a g e



© 2 0 0 6  I C O N I X ,  I n c . 7

“ I  can trust this if it has 
a Truemark icon.”

H ow  I t  W ork s

2 .  I d en t i f y

3 .  D i s p l ay

“ Are they who they say they are?”“ Who are they really?”“ How do I  know?”

1 .  A ut h en t i c at e

S ub s c ri b e
► Domains, addresses
► W h at  t o disp l ay
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C u rren t  S t a t u s
Iconix S M T r u e m a r k S M s e r v ice

M a rk in g  m es s a g es  fo r > 3 0 0  m a j o r s en d ers
Major banks, online retailers, news/entertainment, etc.

E m a il  cl ie nt  p l u g -ins  a v a il a b l e  f or
E a rt h lin k
G m a il
M S N / H o t m a il
Y a h o o !  M a il
O t h ers  c o m in g  s o o n

F r e e  t o cons u m e r s
D o w n lo a d  a t  w w w . ic o n ix . c o m

S e nd e r s  s u b s cr ib e  a la w e b  ce r t if ica t e  m od e l
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C on s i s t en c y  i s  K ey
Authentication – S up p or ting  DK/ DKIM in 
all clients ,  ev en if  not “nativ ely ” s up p or ted  
( e. g . ,  DK/ DKIM in MS N  H otmail)
C ons um er  ex p er ience – C ons is tent 
acr os s  all clients
B enef its

S im p l if ie s  im p l e m e nt a t ion,  e d u ca t ion 
f or  s e nd e r s
S im p l e  m e s s a g e ,  r e s t or a t ion of  t r u s t  
f or  cons u m e r s


